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Neologisms in Mass Media and their Translation  

 

Summary  

The paper deals with the problem of translating neologisms and their impact on Georgian 

mass media. The relevance of the topic is determined by a swift entering of English 

neologisms in contemporary Georgian mass media.  

The thesis consists of an introduction, three chapters, conclusions, a list of references and an 

appendix.   

The first chapter provides an overview of the history and types of neologism. The second 

chapter focuses on the major problems associated with the translation of neologisms in 

general and from English into Georgian in particular. It also analyses the influence of 

neologisms on Georgian mass media. The research is based on  the comparative analysis of 

different kinds of English neologisms selected from a variety of media articles and their 

Georgian translations.  

The conclusion summarizes the results of analysis and provides a classification of translated   

English  neologisms into Georgian mass media .  

The appendix contains a list of neologisms and their Georgian equivalents analyzed in the 

thesis.  
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