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99850905 1-sb 3-dmwsdg. 1 Jmms- gb 80BgBo 960 sl Bydmgzgol 360d36bgemgsbo, 2
Jms — 25603397 fows 3603369cm3560, 3 gy — gl dobgHo Bgdm3zol MowMglis
360093690 m3560s.

IZMZIWID  DOMMIME  ImEH03bg doggdmeo  bdgool  dshgz9bgdegdo,  dowgdmwo
dmbs3999%0, 3M©OMgdM Qo 565¢0BoMYdME 0gb6s SPSS-8o.
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bmEos)Oo  Jugeeols b8 gdom, bmerm  FsdMMdomo  Bdgbol  Fomdmoygbergdls
»OBY36050 M36Md0 53056100l 3OHMBOWGIOL IMZI0GMHGdS O SHHWO 55T0s6gdOL
353bMdo.
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ABSTRACT

Young people as active users of Facebook risk becoming Facebook addicts, neglecting study and
professional development. For successful prevention of Facebook addiction the motives of
Facebook use should be studied. Current study aimed at revealing gender differences in the
motives for the use of Facebook. 40 female (Group 1) and 40 male (Group 2) people were asked
to rate the importance of each of the given motives on a 3-point Likert scale ranging from 1 (not
at all important) to 3 (very important).
The total of maximal rate, as well as, percentage of actual rating for each motive was calculated.
Data obtained was coded and analyzed in SPSS. Gender differences were observed in these
motives: Making new relationships: 1.43 - Group 1, 1.15 - in Group 2; Visiting profiles of people
I don*t know: 1.23 - Group 1, 1.00 — Group 2; Getting away from responsibility: 1.13 - Group 1,
1.45 - Group 2; Tagging friends in pictures: 1.05 — in Group 1, 1.4 — in Group 2. Statistical
processing of data obtained confirmed the gender difference in the motives of the use of
Facebook: females give preference to contacting existing friends, tagging them in pictures, or
just getting away from responsibility, while males prefer making new relationships and visiting
profiles of unknown people.
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