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Abstract

The entire world agrees that one of the vital preconditions for the society welfare and
formation ofmodern democratic countries is insurance business development. This sphere is
demonstrating itself to the Georgian reality as well. What is the society awareness about
insurance? Why does the majority of the country population still remain uninsured? The
surveys conducted in this direction reveal that a large part of the population of Georgia has
no insurance at all. They do not put trust into the insurance companies and do not wish to
make their lives simpler through insurance.

The objective I am pursuing is to learn how the insurance companies communicate
with the society in various changeable atmospheres, what are the PR strategies that they set
for themselves and follow and what is the role played by PR in successful endeavors of these
companies.

Due to the specifics of the insurance product that implies that the society has no
sensory conception of the product, in the course of the survey there appeared the need to get
in contact with the Public Relations Managers of the leading insurance companies acting in
Georgia, since they are the persons in charge of creating positive disposition toward the field
of insurance and arouse the willingness in individuals to get insured.

My MD thesis also provides review of the issue of how the insurance companies
position themselves on the market since the implementation of the state general health
insurance program that has limited their business to a specific direction.

In the course of the survey I met the PR and Marketing Managers of the insurance
companies, interviewed them and obtained from them the information on the PR strategies
established in their companies. I also attended Mr. Zurab Chiaberashvili’s public lectures on
the general health insurance program of the state to deeply search into its essence of it. I had

a few meetings with the President of the Insurance Association Mr. Devi Khechinashvili
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who provided me with a clear picture of the options that the insurance industry boasts of at
present.

The information obtained by me helped me get a notion of the changes the private
insurance business attitude toward the society has experienced after the state general health
insurance program has started functioning and understand the role public relations are given
in the companies. Based on this information I could specify the measures that need to be
taken by the insurance companies in the future recommendation.

In my judgement, insurance market is making slow steps toward it’s development in
Georgia. Private insurance companies need to activate their PR sector, since any PR Activity

on their side will facilitate sustainability of further development of the insurance field.

Key words: The insurance, PR, PR strategies, Public Relation, Insurance companies.



