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Abstract

The text of the abstract in English — There are various factors influence on consumer behavior,
due to these factors researches are interested in consumer behavior theory. Generally, there is
no exact definition of luxury products, as consumers define such products according to their
opinions and attitudes, correspondingly their behavior is different. Therefore, the current paper
aims to study consumer peculiarities on Georgian market, the level of their awareness about the
definition of luxury products. Also to designate influence of the social, cultural and personal

features on consumer behavior.

A large scale survey was conducted while working on this paper, which investigated that
Georgian consumers define luxury products as high quality, exclusive stuff which gains social
status and always is associated with high price and comfort. Survey also defined that despite of
the fact that consumers may have a low income they buy luxury products at least once in a year
and the main motivation is to emphasize their individualism and distinctiveness. In addition,
current research distinguishes that most Georgian consumers are a part of Excursionists, people
with intermittent access to luxury brands. According to the survey we classified Georgian

consumers as indifferent, individualism and exclusivity seekers, quality and status seekers.

Eventually, current paper is the first step in the field of studying Georgian consumer behavior

and results of this research could become the basis of more detailed studies in this sphere.

Key words: Premium products, premium brand, consumer behavior, Georgian consumer

behavior.



