
 
 

Organizational Culture and Corporate Social Responsibility 

 

 

 

 

Ia Pirtskhelava 

Tinatin Murgulia 

Anna Martiashvili 

Natia Pachikashvili 

 

 

 

Thesis submitted to the graduate faculty of the Business School of Ilia State University in 

fulfillment of the requirements for the degree of Master in Business Administration 

 

 

Business Administration 

 

 

 

Academic Supervisor: Lana Chkhartishvili, Ph.D. Candidate 

 

 

 

 

Ilia State University 

Tbilisi, 2014 



i 
 

Table of Contents 

 

Table of Contents ........................................................................................................ i 

List of Tables ............................................................................................................ iii 

List of Figures ........................................................................................................... iii 

List of Abbreviations ................................................................................................. vi 

1. Introduction ........................................................................................................ 1 

2. Literature review ................................................................................................. 3 

2.1 Corporate Social Responsibility ............................................................................................ 3 

2.2 Organizational Culture ......................................................................................................... 7 

2.3 Corporate Social Responsibility and Organizational Culture ............................................. 9 

3. Case Studies ....................................................................................................... 11 

3.1 International Case Studies about the linkage of CSR and Organizational Culture .............. 11 

3.1.1 Case Study: The Walt Disney Company .......................................................................... 11 

3.1.2 Two Contrasting Cases: Lehman Brothers organization and British Petroleum (BP) .. 15 

3.2 Georgian Case Studies .............................................................................................................. 17 

3.2.1 Elit Electronics .................................................................................................................. 17 

3.2.2 Geocell ............................................................................................................................... 21 

3.2.3 TBC Bank ........................................................................................................................... 27 

4. Research ............................................................................................................ 32 

4.1 Research objectives .................................................................................................................. 32 

4.2 Research Hypothesis ................................................................................................................ 32 



ii 
 

4.3 Significance of the study .......................................................................................................... 32 

4.4 Research Methodology ............................................................................................................ 33 

4.5 Presentation and Interpretation of findings. .......................................................................... 35 

4.7 Conclusion and recommendations .......................................................................................... 36 

5. References ......................................................................................................... 38 

Appendixes ............................................................................................................... 43 

Appendix 1- Research Questionnaire ....................................................................................... 43 

Appendix 2-Survey Analysis ..................................................................................................... 47 

 

 

 

  


