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Abstract

In the conditions of the digital age, cultural communication and the formation of a country's
international image are becoming increasingly dependent on visual and digital media
environments. In the contemporary global communication space, particular importance is
given to those cultural resources that manage to communicate with audiences in an emotional,
visual, and universal language. In this context, Georgian dance represents one of Georgia's
most powerful cultural symbols, uniting elements of national identity, historical memory, and
emotional expression. The role of Georgian dance in country branding and international
communication has not been studied at all in academic discourse, despite the fact that it

represents one of Georgia's most distinctive cultural symbols.

This master's thesis aimed to analyze the role of Georgian dance in country branding and
international communication, specifically how it is used in the digital space, what narratives
dominate its media representation, and to what extent it is integrated into Georgia's strategic

communication frameworks.

To achieve the research objective, the thesis employed a mixed methods approach combining
quantitative (n = 303) and qualitative (n = 6) components. The quantitative research was
conducted through an online questionnaire, while the qualitative component involved in
depth interviews with representatives from the fields of culture, tourism, and branding.
Additionally, a content analysis was carried out, through which Georgian dance content

distributed on international digital platforms was analyzed.

Based on the research findings, it was confirmed that Georgian dance is used in international
communication in a fragmented and unsystematic manner, which hinders the full realization
of its branding potential. The study also showed that other cultural resources such as wine,
gastronomy, and cultural historical heritage are used in Georgia's international branding in a

more integrated and strategic way than Georgian dance.



Based on the findings, recommendations were developed aimed at integrating Georgian dance
into the country's strategic communication. The research results may contribute to the more

effective positioning of Georgian dance as a cultural brand in the global communication space.

Keywords: Georgian dance, cultural branding, international communication, nation branding,

cultural diplomacy, social media, cultural identity.
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