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Abstract

The purpose of this study is to analyze the specifics of using storytelling in Public Relations
(PR) communication and evaluate its impact on audience emotional engagement, which
represents one of the most current and critically important topics within the disciplines of
media communication and social sciences. The study utilizes a mixed methodology:
quantitative data collection was conducted through a structured online questionnaire, while
the qualitative analysis was based on semi-structured in-depth interviews with industry

experts.

The interpretation of data relies on abductive logic and a critical theoretical framework, which
allows for identifying the influence of individual, strategic, and cultural factors on the
formation of emotional connections. The study is based on empirical data and aims to discover

real links between narrative communication techniques and the level of audience engagement.

The results of the research demonstrated that PR communication based on personal stories and
emotional narratives is frequently associated with a reduction in the audience's cognitive
resistance, alongside an increase in message retention and brand identification. This, in turn,

significantly affected the emotional behavior of the respondents, a trend particularly

iv



pronounced among digitally active consumers, where the female gender dominates. Narrative

strategies effectively transform passive listeners into active allies and brand advocates.

Ultimately, the study highlights the necessity of implementing targeted interventions in
contemporary PR management to introduce more humanized, consumer-centric approaches
within the Georgian communication landscape, thereby promoting the development of an

effective, empathy-based organizational image.

Keywords: Public Relations (PR), Storytelling, Emotional Engagement, Narrative,

Organizational Image, Brand Advocacy.
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