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Abstract

The petroleum products market is one of the most strategic sectors of the modern
economy, as changes in fuel prices affect both macroeconomic processes and consumers’
everyday behavior. Fluctuations in international oil prices, exchange rate volatility, and
asymmetric pricing mechanisms have a significant impact on retail fuel prices, particularly in

import-dependent countries such as Georgia.

The purpose of this study is to examine the behavioral adaptation of Georgian
consumers to rising fuel prices and price instability. The research is based on a quantitative
methodology. Data were collected through a structured questionnaire and analyzed using
descriptive statistics, cross-tabulations and chi-square tests. The study evaluates consumers’
perceptions of fuel price changes, their economic conditions, and various forms of behavioral

adaptation.

The findings indicate that rising fuel prices have a substantial impact on household
budgets and mobility patterns. A significant proportion of respondents reported increased
transportation expenses, reduced travel frequency, greater use of public transportation, and
the adoption of various cost-saving strategies. The analysis also revealed that the degree of
adaptation differs according to socioeconomic characteristics. Adaptation tendencies were
particularly strong among lower-income respondents and among those for whom fuel

expenses constitute a significant share of the household budget.

The study contributes to the existing literature on Georgia’s petroleum products market
by focusing not only on pricing mechanisms but also on consumer behavioral responses and
adaptation processes. The findings help address an important research gap in the Georgian
context and provide insights into how consumers respond to fuel price increases and market

instability. The results may be useful for policymakers in the development of energy and
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transportation policies, as well as for assessing consumer welfare and designing appropriate

policy recommendations.

Key words: petroleum products market, fuel prices, behavioral adaptation, consumer

behavior, asymmetric pricing, price transmission, Georgia.



