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ფაქტორების როლი. ასევე გაანალიზებულია საქართველოს სურსათის ბაზრის 

სტრუქტურა, იმპორტისა და ექსპორტის თავისებურებები, ადგილობრივი წარმოების 
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მიიღო 110 რესპონდენტმა. მიღებული მონაცემების ანალიზმა აჩვენა, რომ სურსათის 

ფასების ზრდის ძირითად მიზეზებად მოსახლეობა მიიჩნევს იმპორტზე მაღალ 

დამოკიდებულებას, ლარის კურსის მერყეობას, საწვავის გაძვირებას, ლოგისტიკური 
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საქართველოში განპირობებულია როგორც გარე ეკონომიკური ფაქტორებით, ისე 

მიწოდების ჯაჭვის სხვადასხვა ეტაპზე არსებული პრობლემებით. კვლევის 

საფუძველზე შემუშავდა პრაქტიკული რეკომენდაციები, რომლებიც უკავშირდება 
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Abstract  

This paper is devoted to the study of the reasons for the increase in food prices in the Georgian 

consumer market based on supply chain analysis. The aim of the study was to identify the 

economic, logistical and structural factors that influence the formation of the final price of 

food from production to the final consumer. The relevance of the topic is determined by the 

fact that the increase in food prices directly affects the standard of living of the population, the 

structure of consumer spending and the country's food security. 

The theoretical part of the paper discusses the economic characteristics of the food market, the 

main theories of price formation, the concept of the supply chain, the impact of inflation on 

the food market and the role of global economic factors. The structure of the Georgian food 

market, the characteristics of import and export, the state of local production, logistics 

infrastructure and the retail sector are also analyzed. 

The empirical part of the study is based on a quantitative survey conducted using the Google 

Forms platform. 110 respondents participated in the study. Analysis of the data obtained 

showed that the main reasons for the increase in food prices are considered by the population 

to be high dependence on imports, fluctuations in the GEL exchange rate, rising fuel prices, 

increasing logistics costs, weak local production, and high trade margins in the market. The 

results of the study also revealed that the increase in food prices had a significant impact on 

consumer behavior and the majority of respondents were forced to change their consumption 

structure. 

As a result of testing the hypotheses, it was confirmed that the increase in food prices in 

Georgia is due to both external economic factors and problems at various stages of the supply 

chain. Based on the research, practical recommendations were developed related to the 

development of local production, improvement of logistics systems, diversification of imports, 

strengthening competition and increasing market transparency. 

Keywords: food prices, supply chain, import dependence, logistics costs, food market. 

 

 


