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Abstract

This Master's thesis investigates how the Georgian communication market has adapted to the global
paradigm shift from a short-term "Attention Economy" to a long-term "Trust Economy." A quantitative
content analysis of 52 local agencies and 204 services revealed a profound structural imbalance,

characterized as a "tactical boom and strategic deficit."

The research confirms that the vast majority of the market (75% of agencies and 49% of services) is
exclusively focused on the attention economy (SMM, paid media, tactical conversion). Conversely, services
dedicated to building trust and institutional reputation (strategic PR, crisis communication, CSR) face a

critical deficit, occupying only 13.7% of the market.

The thesis concludes that the fundamental role of PR in Georgia is significantly diminished, largely reduced
to a tactical marketing instrument. To maintain long-term competitiveness, agencies must transition from

being "attention brokers" to "trust architects."

Key words: Integrated Communications, PR, Attention Economy, Trust Economy, Strategic Deficit.



