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Abstract

This thesis was devoted to examining the role of influencer marketing in the promotion of
tourist destinations and to exploring its function as a modern public relations tool. The aim of
the study was to determine the impact of influencer-generated content on consumers’
perceptions, trust, interest, and travel decisions, using Georgia as a case study. The research
was based on a mixed-methods approach grounded in the philosophical framework of
pragmatism, combining both quantitative and qualitative research methods. Quantitative data
were collected through an online survey, while qualitative data were obtained through in-
depth interviews conducted with marketing professionals employed in the tourism sector. The
results demonstrated that the effectiveness of influencer marketing largely depended on the
authenticity, credibility, and visual attractiveness of the content. The study also revealed that
consumers tended to place greater trust in influencers who presented their experiences in a
natural and realistic manner. The practical significance of the thesis lies in the fact that its
findings can be utilized by tourism organizations, destination management organizations and
marketing communication professionals to enhance the effectiveness of social media and

influencer marketing strategies.
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