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This master’s thesis will look into the transformative role of Al (Artificial Intelligence)in
modern PR(Public Relations strategies). particularly,it looks through the challenges and
opportunities within the Georgian business sector during 2022-2026. The thesis reveals
Important changes in customer service and communications .digitalization, which was
expedited by the COVID-19 pandemic, transformed a simple online presence into active
Integration of generative models and automated systems. The thesis highlights that even
though Artificial Intelligence initially was an innovation, it quickly became a strategic necesity
for Georgian companies looking to optimize on human resources and reduce operational costs.
As a result, the need for a critical academic analysis of Al's influence on brand to consumer
relationships became increasingly important. The main goal of the research is to evaluate how
Artificial Intelligence and Al generated tools affect communications effectivenes and brand
quality in Georgia, while also comparing local practices with international viewpoint. To
achieve the goal and the research objective, the study uses a mixed methods research design

which combines a theoretical review of the evolution of PR from Edward Bernays classical
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approaches to the digital era with an empirical analysis of local practices. Research to
determine quality is used for platforms such as Helio.ai and chatbots used in big Georgian
companies and corporations, while quantitative research is used to measure survey based
approaches, customers trust, and emotional reactions towards the content Al generated. This
research focuses on evaluating the effectiveness of Artificial Intelligence in communications
with consumers. This thesis will also include recommendations and guidance for PR specialists
based on examples from 2025 to 2026. Finally, since this thesis offers guidelines for brand
trustworthiness and for maintaining the trust that consumers already have towards them,it
will help the development of this sector. The main idea of the thesis is to determine whether
a brand can remain human centered and trustworthy alongside the rapid technological

changes.



