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Abstract 

 

In the contemporary era, digital technologies and social platforms have become an integral 

part of adolescents' daily lives. Adolescence is a psychologically pivotal phase characterized by 

the formation of identity, individual value systems, and self-esteem. At this critical stage, 

standards perceived on social media, communication strategies, and PR campaigns conducted 

by corporate companies emerge as potent instruments that exert a significant, often dramatic, 

influence on adolescents' psycho-emotional development and socialization. 

Given the relevance of the research topic, this paper aims to provide a complex analysis of the 

impact of artificial standards—established through social media and PR strategies—on the self-

esteem of adolescents in Georgia. The study examines the issue from the perspective of the 

psychological and social risks through which digital platforms affect adolescent self-

perception, as well as the role of parental mediation in preventing digital stress. Although 

social media consumption among adolescents is a mass practice in the Georgian reality, 

interdisciplinary research on the psycho-social and communicative effects of this phenomenon 

remains scarce, which defines the scientific and practical significance of this paper. 

The aggregated data resulting from the research demonstrated that social media in 

contemporary Georgian reality no longer represents merely a communication channel; rather, 

it has transformed into a powerful tool for managing adolescent self-esteem and alternative 

socialization. The paper created significant academic value by revealing a solid correlation 

between passive consumption of social media and negative social comparison. This clearly 

showed that digital isolation and visual illusions are directly proportional to a decrease in 

adolescent self-satisfaction and lead to a distinct gender differentiation (internalization of the 

problem in girls, and externalization in boys). 
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The primary conclusion of the paper indicates that despite the high rate of digital mediation 

in families, a "parental perception asymmetry" exists in the Georgian reality. Half of the 

parents struggle to recognize the hidden, internal digital anxiety of adolescents. Furthermore, 

this responsibility is frequently unacknowledged by PR and marketing specialists, whose 

campaigns often serve purely commercial purposes. Consequently, the core recommendations 

entail the development of critical thinking and digital hygiene among adolescents, the 

establishment of ethical standards for communication professionals, and the strengthening of 

educational-consulting support systems for support figures (parents). 

Keywords: Adolescence, PR and Marketing, Social Media, Self-Esteem, Social Comparison, 

Passive Consumption, Parental Mediation. 
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