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ABSTRACT 

The purpose of this research is to examine and empirically evaluate the structural determinants 

of Motor insurance premium growth in the Georgian insurance sector during the period 2023–

2025. The study develops and tests five theoretically grounded hypotheses concerning: the 

relative explanatory weight of claims-cost inflation (H1); the divergence between Motor 

insurance claims inflation and headline CPI (H2); the primacy of actuarial repricing over market 

volume expansion (H3); the size-asymmetric impact of global reinsurance market hardening on 

medium-sized versus large Georgian insurers (H4); and the existence of a systematic policyholder 

perception gap regarding the causal drivers of premium growth (H5). 

 

The study employs a sequential explanatory mixed-methods design grounded in a critical realist 

epistemology. The quantitative phase analyses official market statistics from the Insurance State 

Supervision Service of Georgia (insurance.gov.ge), the National Bank of Georgia (nbg.gov.ge), and 

Geostat, supplemented by a structured customer perception survey (n=182).1 The qualitative 

phase comprises 14 semi-structured interviews with insurance professionals including 

underwriters, actuaries, claims managers, and reinsurance specialists. Statistical decomposition of 

premium growth drivers and comparative analysis of large versus medium-sized insurer 

characteristics constitute the primary empirical evidence base. 

 

The empirical findings provide strong support for all five hypotheses. Total Georgian insurance 

market Gross Written Premiums grew from GEL 910 million (2022) to GEL 1,411 million (2025) 

— a 55% cumulative increase — with Motor CASCO premiums growing at 17–22% annually 

during 2023–2024 while the insured vehicle fleet grew at only 5–8% annually, confirming H3. 

Motor claims inflation systematically exceeded headline CPI throughout the study period, 

                                                

1 All survey questionnaires and interview guides were administered in Georgian. English translations presented in Appendices 1 

and 2 are the author’s own. Back-translation was performed to verify conceptual equivalence. The survey was distributed 

electronically via Google Forms during February–March 2025, with purposive sampling targeting vehicle owners and active 

insurance policyholders. 



confirming H2. Claims-cost inflation contributed an estimated 8–12 percentage points to annual 

premium growth, exceeding all other identified drivers and supporting H1. Medium-sized 

insurers exhibited greater reinsurance cost sensitivity and implemented larger proportional 

premium increases than large insurers, consistent with H4. The Perception Gap Hypothesis (H5) 

is confirmed: 84% of survey respondents acknowledged premium increases, yet only 47% 

correctly attributed these to structural cost inflation. 

 

The research concludes that Motor insurance premium growth in Georgia during 2023–2025 

constituted a technically necessary and actuarially justified pricing correction driven by a 

convergence of claims-cost inflation, reinsurance market hardening, and operational cost growth, 

and that this correction is theoretically consistent with underwriting cycle dynamics in 

developing insurance markets. Keywords: motor insurance; premium growth; claims inflation; 

underwriting cycle; reinsurance; Georgia; emerging markets. 
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