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Abstract

This study examines the instrumentalization of the media for fostering anti-Western sentiments
in Georgia during the period from 2014 to 2025, using the country’s European Union integration
process as a case study. Its aim is to explore and analyze how media actors construct and
disseminate narratives concerning Georgia’s European aspirations—narratives that influence
public perceptions and shape the political agenda. The main research question asks: How is the
media instrumentalized to promote anti-Western attitudes? To answer this question, the study
focuses on the Georgian case within the 2014-2025 timeframe. The central hypothesis is
formulated as follows: the deliberate instrumentalization of the media constitutes one of the key
mechanisms for inciting anti-Western sentiments, which significantly affects public attitudes
toward the European Union. The hypothesis is tested through qualitative content analysis of 36
media products, semi-structured interviews with experts, and a case study approach applied to
the Georgian context. The theoretical framework draws on analytical approaches to media—
politics interaction, which conceptualize the media as an active arena engaged in shaping public
opinion and constructing political meanings. The theoretical analysis highlights how specific
narratives are amplified through media channels and how this process influences public

perceptions regarding Georgia’s foreign policy orientation.

Keywords: Media instrumentalization, anti-Western narratives, EU integration, identity, values.



