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Abstract

Public relations and marketing are highly influential professions. Today, commercial
communication plays a significant role in shaping consumer behavior and attitudes, as well as
the broader socio-cultural environment. This influence carries responsibility toward both the
profession and society: the power of communication should serve the public good and public
interests and should not be misused for organizational or private gain. The consequences of
this influence become particularly evident when communication practices extend beyond
ethical or legal boundaries. Therefore, it is essential to examine how improper communication

affects consumer well-being, brand reputation, and long-term organizational success.

The rapid development of digital technologies has fundamentally transformed the
communication environment. In many cases, legal regulation struggles to keep pace with these
changes, while ethical standards often remain declarative rather than effectively implemented
in practice. Georgian legislation and ethical frameworks, shaped by the country’s European
Union integration process, largely align with international standards. However, in Western
practice, compliance with these norms is driven mostly by public culture and high levels of
consumer awareness. Systematic consumer demands, mass boycotts, and the active use of legal
complaints force brands to prioritize self-regulation and standards compliance. Therefore, it
was important to examine this issue in the Georgian context, particularly given the existing

research gap.

Within this study, based on a quantitative survey of both consumers and PR and marketing
professionals, two key aspects were analyzed: (1) how improper communication influences
consumer attitudes and purchasing decisions, and, consequently, the extent to which demand
for compliance with these standards originates directly from consumers; and (2) professionals’
awareness of existing ethical and legal standards and the degree to which these standards are

observed in professional practice.

Vi



The findings indicate that ethical and legal aspects of brand communication have a
multifaceted impact on both sides. Inappropriate communication increases the risk of
consumers making harmful choices, a risk intensified by fragmented levels of awareness.
While respondents generally understand basic consumer rights, awareness of several critically
important rights remains limited. Even when violations are recognized, motivation to use legal
protection mechanisms is low. This is linked to the underestimation of the problem’s severity,
the normalization of violations, limited information about protection mechanisms, and
distrust toward regulatory bodies. Motivation declines further in cases of ethical violations,
demonstrating that consumer pressure on brands in Georgia remains weak and insufficient to

generate systematic change.

Professionals demonstrate a strong understanding of the overall impact of their activities.
However, awareness of specific forms of inappropriate communication and relevant ethical or
legal standards often remains general rather than detailed. Ethical responsibility is frequently
perceived as less significant, as legal violations are associated with more tangible risks.
Importantly, inappropriate communication is largely driven by organizational managerial
pressure, the prioritization of commercial goals, and the normalization of negative practices.
Self-regulation mechanisms are notably less common in medium-sized organizations. The
absence of serious consequences further reduces motivation for preventive actions in

organizations.

Ultimately, the study aims to show to the private sector, the professional community, and
regulatory bodies that developing a responsible communication environment in Georgia
requires a comprehensive approach. Raising consumer awareness, educating future
professionals, strengthening self-regulatory mechanisms, and ensuring proactive engagement
by professional associations and regulators can jointly protect consumer interests and support

business stability and long-term success.

Keywords: public relations and marketing communications, professional ethics, professional

law, ethical and legal standards
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