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Abstract

This master’s thesis examines the role and effectiveness of social media, particularly TikTok, in
the public relations strategies of contemporary Georgian politicians. The development of digital
media has significantly transformed the forms of political communication, resulting in TikTok
becoming one of the key platforms for political self-presentation and for establishing emotional

connections with audiences.

The aim of the thesis is to assess the specific features of TikTok’s use as a political PR tool, audience
perceptions, and its influence within the Georgian political context. The study combines
theoretical analysis with empirical research. The theoretical section discusses the concept of
political image, the role of social media in political communication, the communicative specifics
of TikTok, and the importance of personal branding. In addition, international experiences of

TikTok’s political use are analyzed.

The empirical research is based on a quantitative method. The study evaluates the frequency of
political content consumption on TikTok, attitudes toward politicians’ presence on the platform,
levels of trust, forms of audience engagement, and the perceived influence of TikTok on political
views. The research findings indicate that despite TikTok’s high popularity, its political influence
is mostly perceived as neutral or limited. At the same time, TikTok demonstrates significant
potential for communication with young audiences and for the formation of a politician’s personal

image.

The conclusions and recommendations presented in the thesis emphasize the importance of
TikTok as a supportive communication tool in contemporary Georgian political PR and highlight

the necessity of strategic planning and authentic communication.
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