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Annotation
This master's thesis is dedicated to the study of financial and marketing strategies of small
businesses of mother-entrepreneurs in the context of economic development of Georgia. The
main goal of the research was to identify a financial and marketing model that ensures the
sustainability of the activities of mother-entrepreneurs and promotes their economic
empowerment. The paper analyzes both theoretical and empirical aspects, which makes it
possible to determine the role of mother-entrepreneurship in the socio-economic structure of

Georgia.

The theoretical part is based on modern concepts of gender economics, sustainable
entrepreneurship and financial inclusion. The phenomenon of mother-entrepreneurship, its
structural barriers, motivational factors and social significance are discussed. Special attention
is paid to international experience - including programs implemented in India, Indonesia,

Africa and the European Union, which aim to increase women's economic participation.

The empirical study was conducted using a quantitative methodology. 100 mother
entrepreneurs operating in various small business sectors were surveyed using Google Forms.
Analysis of the results showed that the majority of them operate in the service and online trade
sectors, which is due to flexible work schedules and low initial investment. According to the
study, 77 percent of mother entrepreneurs face financial difficulties, and 52 percent consider
marketing to be a crucial factor in business success. These data are fully consistent with the
findings in the international literature, which emphasize the increasing role of financial access

and digital marketing in women's economic success.

The paper emphasizes that mother-entrepreneurship in Georgia should be considered a
strategic direction for economic development. The study found that an integrated model of
financial and marketing policy - which includes microfinance support, educational training,
and digital marketing development - is the most effective way to achieve sustainable growth

for mother-entrepreneurs.



The theoretical and practical analysis of the paper confirmed that mother-entrepreneurship is
not only an individual economic initiative, but also a social phenomenon that strengthens
gender equality and contributes to the economic progress of the country. The presented
conclusions and recommendations can be used in the planning process of both state strategies
and private sector support programs in order to create a sustainable mechanism for women's

economic empowerment.

Keywords: mother-entrepreneurship, small business, financial strategies, marketing

communication, sustainable development.



