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სფეროში, დამოკიდებულია პროფესიული კომპეტენციების განვითარებასა და 

საზოგადოების ნდობის გაძლიერებაზე. 

 

საკვანძო სიტყვები: საზოგადოებასთან ურთიერთობა, PR, ხელოვნური ინტელექტი, 

ციფრული კომუნიკაცია, ევოლუცია, კომუნიკაციის ტექნოლოგიები, საზოგადოების 

ნდობა, ეთიკა.  
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Abstract 

Today, public relations is going through major changes because technology is developing 

very fast, especially artificial intelligence. 

 

The goal of this master’s thesis is to study how the field of public relations is changing with 

the rise of artificial intelligence, using Georgia as an example. The research identifies the 

main challenges and opportunities that come with this fast technological progress. 

 

The thesis uses an interdisciplinary approach and examines public relations, communication 

theories, and the history and development of artificial intelligence. It explains what public 

relations is, how the field formed and developed, and how new technologies have influenced 

communication models and practices. Special focus is given to machine learning, natural 

language processing, and computer vision, and how they are used in public relations. 

 

The research includes both quantitative and qualitative analysis. It is based on academic 

literature, comparison of international and Georgian examples, and interpretation of 

existing studies. The thesis reviews how AI tools are used in key PR areas, such as media 

monitoring, content creation, and crisis management. It also discusses the issue of public 
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trust and distrust toward artificial intelligence, which affects how effectively it can be used. 

 

The results show that artificial intelligence can make public relations work more efficient 

and support faster, data-based decision-making. However, it cannot completely replace 

human involvement. In Georgia, the use of AI is still limited because of technological and 

educational challenges. 

 

The thesis concludes that successful use of artificial intelligence in PR depends on improving 

professional skills and strengthening public trust. 

 

Keywords: Public Relations, PR, Artificial Intelligence, Digital Communication, Evolution, 

Communication Technologies, Public TrustEthics. 

 

 

                          

 

 

 

 

 

 

 

 

 


