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Abstract

The master’s thesis “The Impact of Public Relations on Sales Promotion” aims to analyze public
relations (PR) tools and strategies in the context of their influence on the sales process. The
paper explores the theoretical foundations of influence, their interpretation within the field of
public relations, and the mechanisms through which PR becomes a powerful tool for

stimulating sales.

The first chapter analyzes key theories of influence and their practical application in PR,
along with a discussion of PR strategies, effectiveness evaluation methods, and their connection
to sales indicators. The second chapter reviews various sales strategies, assesses the role of PR in
image building, and examines the impact of specific PR forms—such as informational and

educational campaigns—on the sales process.

The empirical part of the research is based on a quantitative method—a structured,
anonymous questionnaire completed by 200 respondents. The survey aimed to analyze public

opinion and consumer behavior regarding PR.

The findings of the study indicate that strategically planned and effectively implemented
PR campaigns have a positive effect on brand perception and significantly influence the
customer decision-making process. A clear link was identified between image building and
actual sales growth. The thesis concludes that PR is an integral part of modern marketing
communications and plays a crucial role in promoting sales, including within the Georgian

market.
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