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Abstract

This paper critically examines the Public Relations (PR) strategies employed by major political
parties in Georgia during the 2024 parliamentary elections. Utilizing a mixed-methods
approach, specifically combining content and visual analysis with quantitative survey results,
the study's primary focus is to investigate how political actors construct and disseminate

messages through traditional and digital media platforms.

The findings indicate that Georgian political parties predominantly rely on emotionally
charged, polarized PR strategies. Image-building, fear-based appeals, patriotic symbolism, and
negative campaigning are central components of political messaging, while issue-based
communication remains a marginal concern. Visual analysis revealed the deliberate use of
cultural symbols, national iconography, and emotionally resonant metaphors designed to

shape emotional perceptions within the public, rather than fostering informed debate.

Quantitative data collected from one hundred and two (102) participants confirm that
emotional messages had a greater impact on voter attitudes than policy-oriented content.
Furthermore, the study highlights ethical concerns related to misinformation, media

manipulation, and a lack of transparency in political communication.

Key Words — Political PR, PR strategies, Political communication, Election campaign, Political

parties in Georgia, 2024 parliamentary elections.
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