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Abstract

In the field of technology, business companies often promote their products on social media with
the help of influencers to attract new customers and retain existing ones. This thesis examines

influencer marketing strategies and their impact on consumers from 2020 through 2025.

The aim of this master’s thesis is to determine how effectively influencer marketing strategies and
methods influence consumers during the process of purchasing technology products and how

much an influencer’s opinion affects their decision regarding specific devices.

Methodologically, the thesis is based on both quantitative and qualitative research. The
quantitative study includes an online survey, the analysis of which revealed important trends:
influencers have a significant impact not only on increasing brand awareness but also on
stimulating purchasing decisions. Instagram, TikTok, and Facebook emerged as the most effective
platforms for influencer marketing. Trust in an influencer is linked to the authenticity of the
advertisement, the influencer’s competence, and communication based on real experience. The
qualitative research explored the strategies used by Georgian influencers, based on content

analysis.

The findings of this thesis represent a valuable resource for marketing managers, tech brands, and
influencers aiming to conduct targeted, effective, and trustworthy communication in the digital

environment.

Key Words: Influencer marketing, consumer behavior, technology advertising, social media,

marketing strategies, TikTok, Instagram.
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