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Abstract

The aim of this thesis is to evaluate the influence of social media-based political
communication on current political campaigns in Georgia, with a particular focus on youth
political engagement. In the modern media ecosystem, social networks have become key channels
for disseminating political messages and mobilizing citizens. The study explores how different age
groups respond to political content on social media and to what extent youth political activism is

influenced by these platforms.

The research is based on a quantitative methodology — an anonymous online survey
conducted via Google Forms. Its purpose was to assess the influence of social media on shaping
citizens’ political behavior, with a specific emphasis on youth. The hypothesis was formulated as
follows: “Social media-based political campaigns in Georgia increase youth engagement more

significantly than among other age groups.”

The findings reveal that a substantial portion of respondents aged 18-29 receive political
information, form their political views, and engage in civic action as a result of social media
influence. The analysis of protest movements —such as the “Daitove” group illustrates the growing
role of digital mobilization practices in Georgia. These results confirm the research hypothesis
and highlight the increasing impact of social media on the formation of political processes in the

country.



