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Abstract

The modern digital era has significantly impacted consumer behavior and business operations, with
online shopping emerging as one of the most important trends. Georgia, as a developing digital
market, continuously adapts to these changes. This study aims to explore the trends in the
development of online commerce in Georgia, analyzing consumer behavior, awareness, and trust
factors. The research identifies key challenges affecting both consumer decisions and the operations
of online stores, while proposing solutions to address these issues.

The study examines crucial aspects such as consumer awareness during online shopping, the security
measures they use, and the technological and logistical capabilities of businesses. Both quantitative
and qualitative research methods are employed, including consumer surveys and interviews with

online store managers.

The findings of the research are intended to assist small and medium-sized enterprises, as well as
government institutions, in enhancing the efficiency of electronic commerce, protecting consumer
rights, and addressing systemic challenges. The ultimate goal is to develop strategies that ensure the

sustainable growth of online commerce in Georgia, while increasing consumer trust and satisfaction.



