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Abstract

In the modern world, there are numerous communication tools. In the 21st century, cinema
has become an even more widely used medium for communication with audiences. Films
possess the ability to influence society and serve as an effective instrument for delivering
desired messages in an indirect manner. In the contemporary era, films are also successfully

used as a platform for product placement.

This research explores Georgian films of the 20th century as a cultural phenomenon that goes
beyond the realm of art and participates in shaping society. The films of this era contributed
to the formation of individual and collective values, thus playing a role in the construction of
cultural identity. Georgian cinema has been insufficiently studied as a tool of public relations
and as a means of influencing people; therefore, this study investigates how Georgian films—

consciously or unconsciously—took part in shaping cultural identity.

The aim of the research is to examine the impact Georgian cinema had on society—how it
contributed to the formation of cultural identity and how it influenced societal values in the

20th century.

In accordance with the research objectives, a two-stage methodology was applied. At the first
stage, a quantitative study was conducted through an online semi-structured questionnaire. A
total of 122 individuals residing in Georgia—both women and men of varying ages—
participated in the survey. In order to gain deeper insights, a qualitative study was also
conducted using a phenomenological research design. In-depth interviews were held with
individuals aged 40 and above who had first-hand experience of the films when they were

released and who grew up with them.



Based on the findings, the results of this thesis may be valuable for those interested in Georgian
cinema—film scholars, public relations professionals, and researchers focusing on cinema as a
PR instrument. The data may serve as a foundation for developing a theoretical framework for

future research.

Thus, the results of the study reveal that 20th-century Georgian films had both emotional and
value-based influence on the public. As this research focuses on the impact of 20th-century
cinema, future studies might investigate contemporary Georgian films and their interaction
with society. Furthermore, modern Georgian cinema could also be explored from the

perspective of national branding.

Key words: Film as a PR tool, Georgian cinema and Collective memory, cinema’s influence on

society.
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