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Abstract 

 

 

Disinformation has become one of the main challenges in the digital era of the 21st century, 

especially in the situation where social media has become the primary source of 

information and opinion formation on public issues. Especially in developing countries, 

such as Georgia, this problem is even more acute against the background of the rapid 

growth of social media, low levels of media literacy and political polarization. The paper 

aims to analyze the impact of disinformation on public opinion formation in the Georgian 

context. 

The study is based on a mixed methodology and combines quantitative (303 respondents) 

and qualitative (5 interviews) data analysis. The results of the quantitative study show that 

a significant part of citizens are daily exposed to false or manipulative information spread 

on social media, which often directly or indirectly affects their political and social views. 

Qualitative interviews confirm that disinformation messages create an atmosphere of 

distrust in society towards both the media and state institutions. 

It has been proven that disinformation not only changes individual perceptions, but also 

contributes to social polarization and deepening political confrontation, which ultimately 

violates public consent. The unregulated nature of social networks, the low culture of fact-

checking and information manipulations carried out through bots create a risky 

environment for the manipulation of public opinion. 

The main conclusion of the paper is that the fight against disinformation cannot be 

achieved through technological regulations alone. Long-term education-based strategies, 

systematic strengthening of media literacy and the promotion of reliable media platforms 

are needed to promote the formation of a healthy and critically thinking society. In this 

way, it will be possible to strengthen both individual informational defense and ensure 

public stability. 

Keywords: disinformation, public opinion, social media, Facebook, media literacy, Georgia. 

  


