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Abstract

In parallel with the development of the modern healthcare system, the role of the family doctor
in the field of primary healthcare is becoming increasingly important. In Georgia, along with
the strengthening of the private insurance system, the demand for quality, affordable and
patient-oriented medical services is increasing. In this context, the family doctor becomes a key
figure who first meets the patient and provides both treatment and health management and
prevention. Nevertheless, in Georgia, there is still little research on how satisfied patients are
with the services of a family doctor and what factors determine this satisfaction, especially when

it comes to privately insured patients.

The aim of the paper is to analyze the role of a family doctor on the satisfaction of patients with
private insurance and to reveal how the doctor’s professionalism, communication skills and
quality of service affect the overall experience of the patient. A quantitative study was used
within the framework of the study — an anonymous survey will be conducted among the
population of Tbilisi among those who have private health insurance and actively use the

services of a family doctor.

The analysis of the obtained data will allow us to determine which aspects are most crucial in
shaping patient satisfaction and how effectively the family doctor is able to respond to private
healthcare demands. The work is also practically important, as its results can be used by private
insurance companies and medical institutions to improve the quality of service and develop

patient-centered approaches.

Key words : Family doctor, private insurance, patient satisfaction, professionalism,

communication, quality of service, primary health care.



