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Abstract

In a constantly evolving, changing world, there is increasing competition among nations as
brands worldwide. In order for a brand to gain a leading position in a competitive environment,
gain and maintain popularity, and establish a place worldwide, it must have a loyal so-called
customer who will be satisfied with its product or service. A satisfied customer in the study

represents a person or group of people who value and consider nations as a brand.

In order to gain and then maintain a loyal attitude from the consumer, a brand needs to
influence people, their memory and associations. There is free will for people to choose a
country, a brand and become its consumers. Within the framework of this study, we discussed
international practice and studied the perspective of Georgia as a brand. Brand packaging is a
crucial factor on the path to brand success. Packaging, which includes several components;
promise, name and communication. When we talk about a nation as a brand, the packaging
component is accompanied by the most important, people. People living in a specific territory
who directly represent the brand. In many cases, this is related to ethnic origin. Brands,
however, when packaging, focus on generally recognized techniques and findings, because the
brand can easily gain scale. In order for a state and/or any populated area to become a brand, it is
necessary for the people living in this area to have a common understanding of fundamental
values, and in the best case, to agree. The collective memory that has been passed down to
people for centuries unconsciously determines the formation of the form of the identity of the
nation, and the latter largely determines the success of the nation as a brand. When branding a
country, it is of paramount importance to take into account its historical and geographical
context. Branding ensures brand awareness and makes a special contribution to its success.
Accordingly, in terms of positioning a country, researching national identity and branding the

country based on it is one of the main formulas for a country's success.

Keywords: brand, identity, nation, consumer, country,



