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Abstract

Viral marketing is one of the most effective strategies of modern digital communication, which
allows brands to reach a wide audience with minimal resources. In parallel with the development
of digital channels and social media platforms, the importance of data-driven strategies has
increased, making viral marketing an important tool for raising brand awareness and increasing
consumer engagement. Despite its popularity, the success of viral marketing often depends on
difficult-to-predict factors, such as the emotional reaction of consumers, the uniqueness of the

content and the distribution channels.

The aim of this master's thesis is to conduct an in-depth study of viral marketing strategies in
order to determine which characteristics determine the widespread distribution of content in
digital channels. The paper analyzes the influence of emotional reaction, user-generated content
(UGC), platform specificity and behavioral characteristics on the viral effect. The study is based
on a combination of quantitative and qualitative methodologies, including an online survey and
in-depth interviews, and data analysis was conducted using descriptive statistics and content

analysis.

The study revealed that emotionally charged content, especially that which evokes joy,
inspiration, or builds a foundation for self-identification with a brand, significantly increases the
likelihood of sharing. When a user feels that a particular video, post, or slogan aligns with their
values, lifestyle, or emotional state, they are more likely to connect with the brand. In addition,
TikTok is perceived as a platform focused on spontaneous and entertaining content, while
Instagram is perceived as a visually appealing and aesthetically focused space, which influences
the user’s engagement style. User-generated content is perceived as more authentic and
trustworthy than brand-produced material, although this attitude varies depending on the specific

audience and type of content.



The conclusion formulates practical recommendations for marketers: content should be tailored
to the algorithmic mechanisms of a specific platform, should focus on the use of strong emotional
triggers, the ability to identify and integrate user-generated elements. When working with
influencers, it is important not only to consider the size of their audience, but also their value

alignment with the brand message.

Keywords: viral marketing, user-generated content (UGC), emotional content, social media

platforms, engagement, algorithm, influencer marketing, digital marketing.
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