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Abstract

This Master's thesis investigates the influence of strategic communication on the growth of wine
export indicators and is of an applied nature. In the modern global economy, exports represent a
key driving force for a country's economic growth and competitiveness. At the same time,
effective communication is crucial for enhancing the image, reputation, and international market
visibility of export products. This research aims to conduct an in-depth analysis of the role of
strategic communication in the development of wine export indicators, to identify existing
challenges and successful practices, and to develop practical recommendations for increasing the

competitiveness of Georgian products.

The study employs a mixed-methods methodology, combining both quantitative and qualitative
approaches. The quantitative part involves a thorough analysis of Georgia's export statistical data
and reports from the National Wine Agency (GeoStat, Ministry reports) over the last 5 years, to
identify trends and their correlation with communication initiatives. The qualitative part will be
conducted through structured interviews with representatives from wine exporting companies

and industry experts.

The research is expected to reveal existing communication gaps and challenges in the context of
wine exports from Georgia, as well as successful communication practices. Based on the findings,
practical recommendations will be developed for exporting companies and relevant government
agencies, enabling them to effectively utilize strategic communication to increase export volumes

and international recognition.



Keywords: Strategic Communication, Wine Export, National Branding, Reputation, Visibility,

Georgia, Data Analysis, Expert Survey.
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