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Annotation

This master's thesis is devoted to the study of the impact of anti-Western propaganda
and the peculiarities of media consumption on the formation of the foreign policy orientation
of the Georgian population. The main goal of the study was an in-depth analysis of the

interrelationship of these complex factors and their possible impact on public views.

The study is based on a quantitative methodology, within the framework of which data
collection was carried out through an online questionnaire. 102 adult citizens of Georgia
participated in the survey, and the data obtained were processed using descriptive statistical

methods.

According to the main results of the study, social networks are a universal (100%
consumption) and the most intensively used source of receiving news, which, at the same time,
enjoys high trust (58.8%) among respondents. It was revealed that a significant part of the
population is regularly (53.9% "often" or "sometimes") exposed to anti-Western information,
mostly (95.1%) through social networks. In terms of foreign policy orientation, although
45.1% of respondents support a pro-Western course, it is noteworthy that more than half of
the population (51.9% in total) prefer a neutral or pro-Russian position. It is noteworthy that
clearly expressed anti-Western narratives, such as "the West threatens Georgian traditions" or
"Russia is a traditional ally", do not enjoy wide support (11.7% and 9.8% agree, respectively).
In addition, the absolute majority of respondents (98%) believe that Georgia is fighting anti-

Western propaganda ineffectively or at an average level.

The results of the study indicate that anti-Western propaganda, which is mostly spread
through highly trusted social media, creates an information environment that can potentially
influence the public’s foreign policy choices. This highlights the critical importance of
increasing media literacy and developing effective strategies to combat disinformation in order

to ensure the sustainability of Georgia’s foreign policy course.

Keywords: anti-Western propaganda, media consumption, foreign policy orientation,

Georgia, social media, public opinion, disinformation.
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