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The rapid advancement of digital technologies has significantly transformed forms of
communication and increased the importance of proper self-positioning. In such an
environment, personal branding has become one of the key tools that enables individuals to

establish a unique, value-based, and trustworthy brand image in the perception of society.

This paper presents an analysis of the impact of public relations (PR) strategies, aiming to
evaluate the process of building awareness, positioning, and trust-based relationships with the
audience in the context of personal branding. The focus is placed on the communication

approaches and tools that facilitate proper brand positioning through various channels.

As part of the research, a quantitative survey was conducted, involving 300 respondents of
different professions, genders, and age groups. The questionnaire aimed to determine the
frequency of PR strategy and tool usage, as well as to assess the audience's attitude toward and
perception of the brand. The study is based on both theoretical foundations and practical data
obtained from the research. This allows for the identification of strategic approaches and
techniques that ensure effective personal brand positioning and the appropriate representation

of unique values.

The research findings revealed that well-crafted targeted messages to specific audiences,
continuous communication, appropriately chosen tone, and the effective use of social media
platforms significantly influence the formation of a positive and trustworthy brand image in
society. Based on these findings, practical recommendations can be implemented to assist
individuals in planning communication more effectively and presenting their brand
appropriately. The results of this study will be particularly useful for public relations
specialists, marketers, career consultants, and all individuals striving to strengthen their

personal name and professional image in the online space.

Search words: personal branding, public relations strategies, social media, PR, digital

communication, awareness, image management.
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