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Abstract

This master’s thesis examines the integration of artificial intelligence (AI) into the
credit decision-making process, using the example of the Georgian banking sector.
The paper reviews the technological foundations of Al its development stages, and
forms of implementation in banking practice. It also discusses the role of Al in
optimizing the loan approval process, compared to traditional credit approaches.
The study argues that artificial intelligence reduces subjectivity and time costs,

enhances accuracy and efficiency, but requires transparency and consumer



awareness to increase consumer trust. The paper offers recommendations for
ensuring ethical and fair integration of AI, which will be important for both banks
and policymakers.
Keywords: artificial intelligence, credit decisions, banking sector, consumer trust,

transparency, Georgia.



