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Abstract

This thesis examines the impact of the reference pricing policy for medicines on consumer
behavior in Georgia. The study aims to assess how the introduction of reference pricing has
affected the accessibility of medicines, consumer awareness, and purchasing decisions. A mixed-
methods approach was employed, combining a quantitative survey of 394 adult respondents with
a qualitative interview conducted with a representative from the pharmaceutical sector, ensuring

both a broad and in-depth analysis.

The quantitative findings reveal that the majority of the population (67.5%) did not
perceive a significant decrease in medicine prices, although approximately one-third of
respondents did report positive changes. The study shows that financial considerations, as well as
the advice of doctors and pharmacists, remain the main determinants of choice, while brand
loyalty and overall awareness about the policy are relatively low. A positive trend is evident in
the fact that, as a result of the reference pricing policy, some consumers were able to switch to

original branded medicines and began purchasing full packages rather than individual doses.

The results of the qualitative interview align with the quantitative findings: increased sales
and changes in purchasing behavior within pharmacy chains indicate improved accessibility and
a tangible impact of the policy on the market. Nevertheless, challenges related to public awareness

and trust remain significant.

The findings suggest that the reference pricing policy in Georgia has partially stimulated
behavioral change among consumers. However, for the policy to reach its full effectiveness, it is

essential to strengthen information campaigns, foster a competitive pharmaceutical market, and



encourage active involvement of professional actors. This thesis contributes to the empirical
literature on reference pricing and provides a basis for practical recommendations aimed at

improving health policy in Georgia.

Keywords: Reference pricing policy; Medicines; Consumer behavior; Accessibility; Awareness;

Pharmaceutical market.
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