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Abstract

The 21st century is an era of technological revolution, in which technologies are being refined
and developed. Modern forms of communication are undergoing radical changes due to
continuous technological progress, particularly with the integration of artificial intelligence (AI).
The topic of the paper is “The role of artificial intelligence in shaping public relations strategies:
a study of personalization, automation, and audience engagement.” The research is driven by the
fact that digital technologies are rapidly developing, and the availability of Big Data and changing
user expectations create significant challenges and opportunities in the PR field. Therefore, Al is
becoming an integral part of PR strategies, which allows organizations to improve efficiency and
achieve a high level of personalization of communication, automate tasks, and enhance audience

engagement.

The aim of the paper is to study and analyze the role of artificial intelligence in shaping public
relations strategies, specifically in the direction of personalization, automation, and audience
engagement. To achieve this goal, the study includes several tasks: discussing the theoretical
foundations of Al, analyzing examples (case studies) of successful practical uses of Al in PR
strategies, revealing public (consumer) attitudes, expectations, and concerns regarding the use of
Al in communicating with brands, and determining the impact of personalization, automation,
and engagement driven by Al on consumer trust, satisfaction, and perception of the relationship

with the brand.

According to the main conclusions, artificial intelligence tools significantly improve the
effectiveness of public relations, increase audience engagement, and optimization. Al helps us

adapt messages to brand identity, control audience engagement, and optimize processes.



The paper concludes that Al is not just a trend for the PR industry but a transformative force.
However, its successful integration requires an understanding of the technical capabilities and of
the ethical challenges and, most importantly, a thorough understanding of public perception. User
trust and authenticity of communication remain crucial factors. The paper will fill the existing
academic gap in the field of public perception (as a result of research) and create valuable
knowledge that will help PR professionals effectively and ethically integrate Al into their

strategies, taking into account public expectations.



