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Abstract

Instagram Influencer Marketing is gaining popularity in Georgia. While the prior literature
has studied its effectiveness, research on the Georgian market remains scarce. This thesis
examines how the characteristics of Instagram influencers affect Georgian customers’ purchase
intentions, specifically in the food sector. It examines the effect of influencers' expertise,
trustworthiness, informativeness, interactivity and parasocial interactions on the purchase
intention of food products and services. The quantitative research was conducted via an online
survey and the data from 205 valid questionnaires were analyzed using descriptive statistics
and linear regression in SPSS. and Sobel test was applied to examine the mediating role of
parasocial interaction. The results showed that expertise, trustworthiness, informativeness,
interactivity and parasocial interactions have a positive influence on purchase intention.
Moreover, the effects of trustworthiness and interactivity were mediated through parasocial

interaction.
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0bLGHOM53  06x8EmMablgH  Fo6393H0630L  3M3MEsMMds  Lods@mggermdo  FBIMEOs.
dombgogo  0dols, MmI  LsdgEboghm  WoEIMGHMMSdo  dobo  9BIJGHIOMDS
d9L(030W0s, JoOIMNMWO B5DMOL gbobgd 33093900 3FoG0s. gl 65O M0 033w93L, 0¥
MmO  3mddgogdl  0bLEGHREMSd 0633 gbLgMgdoL  Fobslosmgdgdo  JoMrmgzgwo
dmIbdsmgdegdol Jgdgbol  qobBEMOb3zsBg  33900L  Lgd@BHmMTdo.  ogo 03393l
06g3cm)9bligmgdoL 3390083030 MMdOL, Lobmmdob, 068306353009 MdOU,
06@96M5d3H0mwmdols @ 35MBME0SXMM0  MOH00gOHMJTIII0L  2o3gbsl Bs3z900
360HM©JBHgool s dmABobmMgdols d9dgbols  obBEMb3zsBHg. Mmbsob @sdmzombgols
L5FMOGd0m  MOMEIbMdM030 33935 BoBIM©S s 205 3500 3Jomb3zsMOob
dmbs399900  gosbowobEs  SPHgM0mo  LAHIGHOLGHOILS @S ORoz30  MYgAGmgLool
3990myggbgdoo SPSS-do. 51939 399mygbgdmeo 0dbs LmdgEol Ggb@o 35MlMmE05WwEOO
MOMN0YJOMJIggO0L 85353 H0 Mol Jgbolfogmo®. 999agdds sB39bs, G™J
33900R030OMIL,  LIBEMMBdL,  0bRMOTS30MEMAL,  0bGHYMIIBHOMWMDIL o
3565LME0SO MOD0YOHNJI)IOIIL IIO0MO 453 gbs 59300 G9dgbol obBEMmsbzsby.
3905 530ls, LobEMMdOLS @y 06FIMsdBHOMWMdOL 9i3gd@0 2b30MMIGOMEO 0ym
3565LME0SIMH0 MON0YOHNJIGOIO00.
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