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Abstract

The master's thesis presents a theoretically grounded and methodological assessment of
sustainable development practices adopted by Georgian chain supermarkets. The main goal is to
assess the extent to which environmental issues are integrated into retail strategies, how
effectively they are delivered to consumers, and what impact they have on consumer behavior
and brand loyalty. The study uses a quantitative research method and is based on the conceptual
frameworks of the triple bottom line (acknowledging the integrated value of economic,
environmental, and social aspects) and shared value, which allows for an integrated analysis across

economic, environmental, and social domains.

The research findings reveal a substantial misalignment between increasing consumer
expectations regarding sustainability and the fragmented or underdeveloped initiatives currently
present within supermarket operations. Key issues include limited public visibility of
sustainability efforts, suboptimal packaging practices, and insufficient consumer engagement.
Nonetheless, the data reflect a high level of consumer willingness to embrace sustainable
alternatives, indicating potential for meaningful progress through enhanced communication

strategies, institutional mechanisms, and supportive regulatory interventions.

The thesis offers practical policy and management recommendations for stakeholders
aiming to bring retail operations in line with sustainability goals, thus playing a meaningful role

in shaping the ongoing dialogue around sustainable retail development in Georgia.
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