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Abstract

The present study explores China’s efforts to expand its influence in accordance with its
political and economic interests. A growing body of academic literature suggests that China,
through the use of soft power, is constructing an alternative to the Western democratic model.
However, most of these studies primarily examine economic and cultural dimensions, often
highlighting the use of traditional media as a tool of soft power. This paper offers an additional
perspective, shaped by technological advancements and the growing popularity of social

media.

The research demonstrates that multiple factors contribute to shaping China’s global influence
and its perception by the international community. The more China seeks to expand its global
presence, the more robust its efforts become in developing and deploying soft power.
Consequently, various platforms have evolved into systemic components of China’s soft power
apparatus, employed to shape global perceptions, disseminate the Party’s narrative, and

balance the dominance of Western media.

The theoretical framework of this study is grounded in the theory of soft power, while also
incorporating insights from constructivism and dependency theory. This framework allows
for an in-depth examination of the effectiveness of China’s chosen policies and strategies in
relation to specific case studies. The research adopts a qualitative approach, specifically using
comparative case analysis. The study focuses on two countries: Serbia and Ethiopia. Data
sources include databases, public opinion surveys, and reports from governmental and non-

governmental organizations.

Keywords: social media, soft power, dependency, influence, interests, mutual benefit, strategic

interest, partnership, governance similarity




