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Abstract

Against the backdrop of globalization and the growth of international tourism, the role
of museums as important instruments of intercultural communication has significantly
increased. In this context, the issue of translating museum texts has gained particular
relevance. The present paper aims to explore the theoretical aspects and practical strategies of
translating museum discourse. In addition, the research task is to identify the challenges and
translation techniques used in the translation of culturally specific information, namely, realia,

into English.

The research methodology is based on qualitative analysis. The theoretical framework
draws on Hans Vermeer’s Skopos theory, developed within the functionalist paradigm of
translation, as well as Lawrence Venuti’s concepts of domestication and foreignization
strategies. The paper presents an analysis of Georgian-language texts and their English
translations from the catalogs of the Georgian National Museum and the Svaneti Museum of
History and Ethnography, including ethnographic, archaeological, numismatic, and art-

related materials.

The research findings reveal that a variety of strategies are employed in the translation
of museum texts, including transcription, functional equivalence, descriptive translation, and
often combination of these methods. Furthermore, the frequent use of domestication strategies
is evident, which involves partially simplifying the source text information to facilitate
comprehension for the target audience. However, this process sometimes results in the loss of
important cultural nuances. Consequently, the choice of translation strategy is largely

determined by the purpose of the translation, that is, the skopos.

Key Words: Text, Museum, Translation, Skopos theory, Domestication and Foreignization

Strategies, Translation of Cultural Realia.



