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Abstract

The master’s thesis investigates how internal communication impacts employees' views of
organizational values and plays a role in shaping a stronger corporate image. It emphasizes
internal communication as a strategic element essential to the success of an organization. The
research is centered around three main topics: identifying what makes internal
communication effective, examining its influence on how employees perceive organizational

values, and analyzing the relationship between these perceptions and the company’s image.

The research adopts a mixed-methods approach. The quantitative component involved an
online survey with 150 participants, while the qualitative aspect included structured responses
from seven individuals. Both methods were employed to evaluate how well internal

communication functions within the company.

The results show that internal communication, when characterized by transparency,
consistency, and inclusivity, plays a significant role in shaping employees' understanding of
organizational values. Most respondents reported that regular, clear communication from
management positively impacted their trust in and commitment to the organization. Moreover,
the study found a strong link between internal communication and corporate image, with
employees who felt more aligned with the company’s values more likely to represent the

organization positively, thus enhancing its reputation externally.

Despite the contributions of the study, some limitations were identified. These limitations
provide valuable insights and recommendations for future research to increase the relevance

and impact of the findings.

The research concludes by affirming the importance of internal communication as a strategic
function in organizations. It provides actionable recommendations to improve communication
practices, such as prioritizing leadership development, creating effective feedback systems, and

ensuring that internal and external messaging are aligned.

Keywords: Internal communication, organizational values, corporate image, reputation.



