GOBOMEo 35603930608 OHmmo (s®ds@gdmer 959039830 Jstormam
05BoMBY

3530L3M0: §909396 byz0dg

bs8sgobdeer b5IHdo 303960005 0¢rosl bsbgerdpogzer «9bozgGbodgdolb 8obbybol,

O97602¢300b5 ©5 356500029800 33329 AIH B9 Us Bagsom9b030 #9600096%008980b
dsgobd®mobl 5350900290 bsolbob 80b0,3980b 8eoobm26980b d9bsbsdobso

LSBMYSOMIIO030 MOMNOIOHNMDIIO

L53936096M ™M bgerddw3s569w0: Bobm BYE0s, 0E0sl Lobgedform MboggMliodgEoL
LEHYEO FOMABILOMOO

oosls bsbgemdfogm wboggmlodgdo mdogwolo, 2024



3365365000

»00230203 360896000 b39sgobdtrr bsdBm80l 5390 353650098, Gad bsdbHedo
ps&3cmscoggblb B9gdl m@0g0b3¢ren6 b59-989350L 0 56 dgopszb bb3s s3¢hm@980l doge
975000 3390293996989 8502b7399698¢5@ Fo@g83e» 96 ©bGI3s@ [sO@sgbOC
dsbs¢m9gBl, Gdem9805 56 360l b53HITo Jrabligbogdycro sb 30H0EGIdwI0 bsorsbsqom
paligdol dobsdsdobs”.

J90292560 byzody
23.06.2024



SOLGH®MOJBO

©M93956@g  d0BOYL  sbIsxzxEdo  FoROMo  FsM39GH0b0L  Gmeo  FoMds@gdmwo
3940039000L Fo0dsm 03500 byar Madm 360dz69wm3560 begds. gl Bod@mdo doBbs olisbagls
, Q95p0bMl,  3083OWWOo  F9M393H0630Ls O 29903900l HoMmBoBgoIemdsl  dmGol
3OO0 39300600 JoMMME B5DoMDBY Jmmzsflg doBbL LodEBMMTo. MLsE FOBO™MEO
956 39¢0bgol doMomso sMbgdol Loe®mdobgmero Jgufogerol aBom sbgbl., 33e93
GOWMOL  353M3e0obml  dgdoboBdgdo, MMmIwomsg b MbYdO  293wgbsl  sH9bgb

39903900l 99©9390bY.

Bsd®™mdo  Fgobfogarol vy GMAMO JgmdEros 30ROV F5M39EH0b30L BEHMOEY090Ts
9%393GMO5© IM0DoEMU, BsGOMML s 25055d30Mmb ©s0bGHIMILGOMEO 30MHgd0 gOHMYME
9cmdbdoMgdegds. MBJOMO WOFBIMGHMOL, 9I30MOWMWo 331939005 s bsdM™Iol
B39O gddo BoBHIMJOMO MoMm©IbmdM030 S M30LgdMm030 33193900l A5dMYygbgdom, gl
Bsd®™mdo 0derggzs dogbgdgdl 3mb3MgEo GodBHozobs s Ggdbozol dglobgd, G™Iols
399my9bqdslisz 99degdl d0BbgLo 30x3MMEo F5639G0bAOL doerolbdgzol m3Eodobsgools
S 29903900l Fo®doEHqdobmazob.

339306 B3R 030 BoEHMS BroMm©IbmdM030 3310935, MMIgerdoa dmbsforgmds doowm
BOBOI 36 39¢0bglo s 499403900 AMmP35(Hg 170-35 MgL3MbEYbEBs. 1939, M30LgdcMO30
33930L Bofoewdo LoMdobgmwo 0b@HgMzom ©sGRoL 6 9JudgeEBmsb s 3 F9dmbggzol
d9LHogas.

Bsd®mdo JoBbs obsbsgL, MmI  {3wowo Tgo@sbmlb FoxOMwo dsm39E0byols @
394039006 Mm09MHMMBOL ©0bsT030L 25390530, 08 DYool 256339300, BHIMIWOMSE3
GOBROMo 3563930030  2o3wgbsl bl  JoMmmer dIBIODY 9OLYdIMO  d0BbgLOL
3940@3900L o353 90sDy. 330935 FoBbs olsbogl,  9BMIBObML  gB9dEGHMGO o
LAHOSBHIFOMO  BOBROVIO  F639G0baolL  LEMsGHYR0900,  MHMIgdol  F9dwgdl
Logorm3germdo dme3sHg 80DBbgLlgdOL 4963005609dsL,



Abstract

In today's business landscape, the role of digital marketing in driving successful sales is becoming
increasingly important. This paper aims to determine the relationship between digital marketing

and sales success in the business sector operating in the Georgian market.

The paper examines how digital marketing strategies can effectively attract, engage and convert
interested parties into loyal customers. Using existing literature, empirical research, and
quantitative and qualitative research conducted within the framework, this paper provides
insights into specific tactics and techniques that businesses can use to optimize their digital

marketing efforts and achieve sales success.

As part of the research, a quantitative survey was conducted, in which 170 respondents working
in digital marketing and sales participated. Also, in the qualitative research part, in-depth

interviews with 6 experts in the field .

The paper aims to contribute to the understanding of the dynamics of the digital marketing and
sales relationship by clarifying the ways in which digital marketing affects the sales success of
businesses in the Georgian market. The research aims to discover effective and strategic digital

marketing strategies that will be able to develop businesses operating in Georgia
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