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Abstract

This master thesis is about analysis of the growth and trends of product placement in
Georgian TV Shows during the last decades. This is aims to determine the effectiveness of the
method for Georgian and international level companies.

A complex research method was chosen for the implementation of the master's project,
including two steps qualitative methods. Each of them derives from and complements each
other. The most important factor in the research process was the processing of reliable sources.
At the first stage of the research, a research card was developed, according to which a content
analysis was conducted on pre-selected materials. At the next stage, a dozen companies were
interviewed with the help of a questionnaire, the obtained information was and visualised
graphically. In addition, in-depth interviews were conducted with screenwriters of selected
TV series.

The results of the research revealed that product placement as a marketing method is
becoming more popular in Georgian TV series day by day. Most of the companies prefer
placement method rather than traditional advertising to advertise their product. As a
recommendation, it can be said that product placement should be given a lot of attention, as it
is more affordable for companies compared to traditional advertising, accurately covers the
target audience, and has a positive perception for viewers.

The constituent parts of the master's thesis structure are: introduction, literature review,
research methodology, interpretation of results and conclusion.

Keywords: product placement, placement, series, product, advertising, research,

marketing.
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