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Abstract

Medication prices in the pharmaceutical market are rising daily. The population is

struggling to undergo appropriate treatment due to the high prices of medications, which

complicates the ability to receive proper care. Added to this are the issues related to the

physical accessibility of medications. In the pharmaceutical market, there are generic

medications that are equivalent in composition to the original branded medications. They

have the same effect but are much more budget-friendly. It should be noted that the

presence of generics in the pharmaceutical market helps increase the physical availability

of medications, as it increases the quantity of pharmaceutical products.

Objective of the Research: The objective of this study is to evaluate how well the

population in Georgia can receive appropriate medical treatment, whether the presence

of generics in the Georgian pharmaceutical market helps facilitate access to appropriate

treatment, and how much the presence of generics increases the availability of

medications for the population.

Research Hypothesis: The high price of medications and issues related to their physical

accessibility in Georgia reduce the ability of the population to receive comprehensive

treatment. Despite this, the practice of prescribing generics is less encouraged.

Research Methodology: The study examined the issues related to the financial accessibility

of medications in Georgia using existing literature. Additionally, scientific sources were

sought to assess the physical and financial accessibility of generic medications, based on

which a quantitative study was conducted involving 393 respondents. The research was

carried out using an online platform, specifically "Google Forms." Within the framework

of the study, a questionnaire containing 14 questions was presented, the collected data

were processed, and appropriate recommendations were issued.



VI

Keywords: Generic and branded medications, respondent, financial accessibility, physical

accessibility


