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Abstract 

 

The present paper is a scientific research on the topic: "The influence of Internet advertising on 

the behavior of Horeca business customers in Georgia". 

The purpose of this research was to determine the influence and role of Internet advertising on 

the behavior and decision-making process of Horeca business customers in Georgia. 

The research used a combined method, both quantitative and qualitative. The following tools 

were selected from these methods: mass survey and in-depth interview. 

As a result of the research, it was determined that the behavior of Horeca business customers is 

greatly influenced by Internet advertising and the change in their behavior depends on such 

factors as economic, social and psychological factors. 

Main thematic search words: internet advertising, social media, e-mail, website/search engines, 

consumer behavior, horeca business. 
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