»00396Mb9® G930l 353¢9bs 3mMgzs d0BBbgLOL IMIbIsMIdgE™s J3935DY,
LsgdsGmggermado”

Bodm gomMysdg

»U30530b9G 2 b5T6Hmd0 36089600005 0crosl bsbgerdpoger #9boz96m0bdgdol 8o bbabol,
O97602¢a300b5 5 356500¢19800 35329 AIAH B9 80 Bbgbol 50d0bolHBom980b Fs30bHEG0b
320009002950 bsGobbol dobo,3980l dmobmg6980b dgbsdsdobso

d969x996¢0

159936096 ™M bgeddm3569w0: 35356 BosBogs, SOLEHYBE-3OMTgLMEMO

003l bsbgedfogm Mboggmlodgdo

odogrolso, 2024



39bsgboo

»00300  ps0gHb0cro  bsdsgoldmer  bsd6m8olb  s3hm&o, 35665098, Hmd  bsdembo
ps&dmscoggblb B9gol cxr0g0b5¢re9m b599dg350L 05 36 903530 bb3s 33¢92980b 8096 395909
350m2929969829¢w,  3590b55299698¢s0 Jo@gdryem, 56 @obsgszs@ Podoggboer dsbsergdl,

H0cr9805 b650HIF0 56 3Gob  Imblinbogdricmo 56 0BOGId o bsorsbsoem  figlindob
dobsBsdobsco.

Bo@m gom®asdg, b.a0mMmysdg. 17.06.2024.



S0LEMogEHo

£06590090569 BsdOIMT0 (oMY gbl Ly 360gMHM 33¢g35L, MgdsDY: ,, 06EIMBYE M9g3esdol
293965 3mM935 d0BOgLOL IMIBTsMdYEMS J3935D9, Lodsermnggarmdo®.

9399990 3309308 JoBsbL Homdmoygbs 080l YYD, 099, 5 493wgbs s MO 543l
06@ 960693 0930sd5L 3mM935 doBbglol IMIBTsMgdGEMS 3939V WS FOWIHY39GOMgdol

900900l 3O Mm3EgL%bY, LogsOmzgamdo.

33093580 259Mmy9g690e0 0ym 3330606900 IgMEO, HMYMOE MM bmdMo30, SB939
30L906030. 58 F9OMYO0I6 3o TgoMBs T9gdgao  0bLEHOIG6EJd0:  FslMmdMO30

3990300b35 @ Bs0M353900 06 MH30v9.

330930L 9909390 ©OY0bEs, MM 3mG935 d0BbYLOL FMILI>MGOGdOL J3935D9, WOE

3930965l 9bgbl 06¢gMbyE G193 535 S Fomo J3930L (330 Gds ITMI0WII0S 0lsGo
394BHMM0DY, OHMYMO0359 93006M3039M0, LMEF0SWMO S BLOJMEMAOOHO BoJEMMJdO.

doMomsEo MYdsGmo Lsdogdm Lodyzgdo: 0bGgMbgd Mg3sds, LbmEoserm®mo 89Eos,
99 GOMbo gmlEs, 398-339M©0/ bsdogdm bolEgdgdo, dmdbIsHgdgwms Ji3939, 3mMY3s
d50BbgLo.



Abstract

The present paper is a scientific research on the topic: "The influence of Internet advertising on

the behavior of Horeca business customers in Georgia".

The purpose of this research was to determine the influence and role of Internet advertising on

the behavior and decision-making process of Horeca business customers in Georgia.

The research used a combined method, both quantitative and qualitative. The following tools

were selected from these methods: mass survey and in-depth interview.

As a result of the research, it was determined that the behavior of Horeca business customers is
greatly influenced by Internet advertising and the change in their behavior depends on such

factors as economic, social and psychological factors.

Main thematic search words: internet advertising, social media, e-mail, website/search engines,

consumer behavior, horeca business.
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