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Abstract

Social media is increasingly relevant as it offers businesses a unique platform to build brand
and increase awareness. Through consistent audience engagement and compelling content,
businesses can increase brand awareness and gain a foothold in a competitive business field. In
addition, social media provides open and two-way communication between businesses and
consumers, allowing brands to get the feedback they need, understand and respond
accordingly to consumer concerns, and foster relationships that increase brand loyalty among

consumers.

This paper analyzes the role of social media in business success, identifies a number of
characteristics that contribute to the popularity of a brand using social media, and also analyzes
the barriers that significantly affect brand failure. In addition, based on the survey, the opinion
of the respondents with many years of experience and their practical experience on social
media and business interactions are analyzed. On the basis of all mentioned, appropriate

conclusions and recommendations have been made.



