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Abstract

The PR strategy of NGOs is highly relevant in today's socio-political environment, especially
in countries like Georgia, where NGOs play a crucial role in advocating for human rights,
environmental protection, and social justice. The legislative changes implemented in Georgia
in 2023-2024 have resulted in a sharply increased public interest. Since effective PR strategies
are essential for NGOs to engage with the public, build credibility, and navigate a complex
socio-political landscape, there is a need to identify communication approaches and challenges
in the field. This study aims to determine how existing NGOs have adapted their PR strategies
to achieve goals such as raising awareness, advocacy, building trust, and adapting to legislative

changes.

A combined methodology was chosen for this research, incorporating both quantitative and
qualitative research methods. Quantitative data was collected through a survey of 140
respondents to assess public perception of NGO communication campaigns and determine
trust factors. Qualitative data included in-depth interviews conducted with PR specialists from
four active NGOs to identify strategic communication approaches related to public interest

and legislative changes.

The research results reveal that the dependence on digital media among Georgian non-
governmental organizations plays a significant role in their PR strategies. This reliance allows
them to bypass the limitations of traditional media and communicate directly with a wider
audience. The study found that digital media is crucial for the public in terms of receiving
information quickly and easily. Furthermore, organizations active on digital platforms enjoy
greater public trust. However, major challenges such as political restrictions and media

censorship were identified by respondents as significant obstacles.

Based on the research, several recommendations are proposed. Since there is a lack of academic
papers on this issue, the research results and advice from the author will be useful for

communication specialists in the non-governmental sector to assess the current situation and



plan future campaigns. NGOs should continue to invest in digital media and create innovative

and engaging content.

Main search keywords: non-governmental organization, public relations, strategic

communications.



