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Abstract

Marketers use calendar events, such as national and international holidays, to create
campaigns for specific dates. International Women’s Day (IWD) attracts different types of
marketing campaigns. Specifics of using March 8th in marketing communication in Georgia
context is not properly studied. This paper analyzes the role of IWD in brand marketing,
examines the activities related to that date and how they affect sales. Using the descriptive
method of the science literature, social-political and marketing contexts of IWD were
highlighted. After a desk study and set of interviews with gender specialists, activists and
communication experts, the importance of IWD for brand communication was brought out.
However, the focus is on commercial aim and boosting sales of a specific product. Gender
stereotypes identified in many of the advertisements and campaigns dedicated to the women’s

day. Usually, the content is trivial and does not show any connection to gender topics.

The paper concludes that in most cases, using IWD in Georgian brand campaigns is not

connected to the actual aims of this day, namely women empowerment and support.

Keywords: International Women’s Day, Gender stereotype, Gender empowerment,

March 8%, Femvertising.
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