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Abstract

The rapid development of the internet and the widespread use of social media have significantly
impacted the field of public relations (PR). This study focuses on the role of online platforms in
PR communication in Georgia, particularly from 2019 to 2024. The research examines which
digital platforms are most frequently used by PR specialists in Georgia, the strategies and tactics
employed in using these platforms, and their impact on PR communication.

The study employs a quantitative research methodology, incorporating both closed and open-
ended questions to collect data. The respondents are PR specialists working in Georgia. Data
collection methods include online surveys, literary sources, statistical data, and analysis of
notable PR campaigns worldwide and in Georgia.

The results confirm that social media platforms such as Facebook, Instagram, and TikTok are the
primary tools used by PR specialists in Georgia to achieve PR communication goals. Digital
platforms are critically important for modern PR strategies, providing direct and effective
communication with target audiences. The effective use of digital platforms significantly
enhances brand awareness and loyalty, as well as providing robust tools for crisis management.

The research underscores the growing importance of digital platforms in the PR field in Georgia,

offering valuable perspectives on their strategic use and potential benefits for PR professionals.
Keywords: Public relations, digital era, online platforms, PR communication, social media,

Facebook, Instagram, TikTok, digital strategies, crisis management, brand awareness, audience

engagement.
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