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Annotation

The impact of social networks on modern copywriting in Georgia is a research topic that is
analyzed in detail within this paper. The purpose of the study was to investigate how social
networks affect copywriting and what changes and trends are manifested in this process. As part
of the research, a survey was conducted with the participation of 200 experienced marketers,
copywriters, social media managers and employees of marketing agencies representing various

fields.

Based on the analysis of the obtained results, it was revealed that the use of social networks in
marketing campaigns in Georgia is critically important. 75% of respondents indicated that they
use social networks daily or several times a week, which confirms that social networks have
become an essential tool for achieving marketing goals. This result is consistent with the data in

the international literature that emphasize the importance of regular use of social networks.

Research results show that visual content, such as videos and photos, lead to more user
engagement than text posts and graphic designs. 35% of survey participants indicated that video
content is the most successful, and 30% believe that photos are the most important. These data
support findings in the literature that indicate that visual content is more effective in increasing

customer engagement.

The use of social networks for the development of copywriting has been evaluated as very
effective. 80% of the survey participants stated that the use of social networks is very effective
or effective. These data support findings in the literature that social media is a powerful tool for

increasing customer engagement and brand awareness.



Customer engagement analysis plays an important role in marketing strategies. According to the
survey results, 65% of respondents state that their customer engagement is high or very high.
This indicator supports research findings that indicate that increased customer engagement

helps increase brand awareness and loyalty.

The impact of social networks on brand awareness is also high. 75% of survey participants
indicated that social networks have a significant impact on their brand awareness. This result is
in line with international studies that show that social media helps brands communicate their

products and services quickly and to a wide audience.

Based on this research, it is possible to develop some recommendations that will help companies
to use social networks more effectively for copywriting and improving marketing strategies.
Recommendations include increasing the use of visual content, regularly using analytics tools,

implementing A/B testing, and taking into account customer feedback.

Findings and recommendations from this paper can help companies use social media more
effectively to achieve their marketing goals and increase customer engagement and brand

awareness.

Keywords: social networks, copywriting, marketing, customer engagement, brand awareness,

analytics, visual content.
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