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Abstract

In the modern world, insurance plays an increasingly important role in the daily life of both
businesses and individuals. Understanding the importance of insurance is crucial. Although the
insurance industry in Georgia is developing slowly, it is gradually attracting more interest.
Insurance serves as a financial instrument that protects natural or legal persons from expected
threats and risks. It is an agreement wherein, in exchange for a pre-paid premium, the insured
receives a guarantee of protection, whether it be for an organization or an individual. Insurance
reduces risks, safeguards and enhances the standard of living and helps businesses function

smoothly and efficiently.

Attracting customers is paramount in the insurance industry. Various marketing strategies are
employed to draw them in. Marketing is a process aimed at satisfying human needs and wants
through exchange. It involves activities that facilitate the buying and selling of products or
services, with its main components being advertising, selling and product delivery to both

individuals and legal entities.

The qualitative research method used in the master's thesis "Determining marketing activities to
attract customers using the example of Georgian insurance companies’ involved in-depth
interviews. Representatives from the marketing groups of several insurance companies in the
market, including "Euroins Georgia," "Alpha" and "GPI Holding," were interviewed. The research
concluded that marketing strategies have the greatest influence on attracting customers to
Georgian insurance companies. Marketing is essential for the functioning of these companies

because, without customers, their existence is impossible.

Several key marketing strategies necessary for operation in the insurance sector, such as
advertising on social networks, television, radio and billboards were identified. Additionally,
innovative methods, individualized approaches and segment-specific activities are crucial.
Specific marketing activities used by competitors that differentiate them and make them unique

were also identified.



Ultimately, it can be concluded that the efforts of the Georgian insurance sector to attract
customers would be futile without properly calculated marketing tools. Incorrect strategies could

jeopardize the existence of these companies.
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